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Segment Name ......ccccninnnninnes Simple Living
LifeMode Summary Group ......... L5 Senior Styles

Urbanization Summary Group ....Ué Urban Outskirts Il

Demographic

With a median age of 41.3 years, this market is slightly
older than the US median of 37 years. Approximately one-
fifth of Simple Living residents are aged 65 years or older;
12 percent are aged 75 or older. Half are singles who live
alone or share housing; 32 percent are married-couple
families. Young families with children and ethnic cultures
are in the minority; most residents are white. This market
size is stable with negligible growth.

Socioeconomic

The median household income is $29,408. Nearly

40 percent of households collect Social Security benefits,
8 percent receive Supplemental Security Income, and

6 percent receive public assistance. Over the years,
residents have built equity in their homes and saved their
hard-earned dollars to achieve their median net worth

of $15,034. Most residents who are employed work in

the health care, retail trade, manufacturing, educational
services, and accommodation/food services industry
sectors. Overall, 75 percent of residents aged 25 years and
older have graduated from high school. Only 15 percent
hold a bachelor's or graduate degree.

Residential

Simple Living neighborhoods are in the urban outskirts
or suburbs throughout the United States. Residents

live in older housing; 62 percent were built before

1970. More than half of them rent. Forty-two percent of
housing is single-family dwellings, and 47 percent s in
multiunit buildings of varying stories. Some seniors live in
congregate housing (assisted living). The median home
value is $96,358. Twenty-two percent of households

do not own a vehicle; 45 percent own only one vehicle.
Workers benefit from an average commute time to work of
20 minutes.

Preferences

The lifestyle of these residents is reflected by their ages;
younger people go to nightclubs and play musical
instruments; seniors refinish furniture and go saltwater
fishing. Community activities are also important to the
latter; they join fraternal orders and veterans’ clubs,

Simple Living households spend wisely on a restricted
budget. They buy the essentials at discount stores and
occasionally treat themselves to dinner out and a movie.
Cable TVis a must for these frequent viewers of family
programs, news programs, and game shows. They are
big fans of daytime TV. Owning a personal computer, cell
phone, or DVD player isn't important.
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Segment Code.........cvnniininnnnnes 32
Segment Name .......c.cccuuevennnns ....Rustbelt Traditions
LifeMode Summary Group ......... L10 Traditional Living

Urbanization Summary Group ....U5 Urban Outskirts |

Demographic

These neighborhoods are primarily a mix of married-
couple families, single parents, and singles who live
alone. With a population of 8.4 million, this segment is
one of Tapestry Segmentation's largest. The median age
is 36.7 years, just below the US median. There is little
diversity in these communities.

Socioeconomic

The median household income is $51,378, slightly below
that of the US median. Half of the employed residents
work in white-collar jobs. For years, these residents
sustained the manufacturing industry that drove local
economies. Now, the service industry predominates,
{ollowed by manufacturing and retail trade. The median
net worth is $82,469. Their education attainment is
improving; more than 84 percent of residents aged

25 years and older have graduated from high school,

15 percent hold a bachelor's or graduate degree, and
44 percent have attended college.

Residential

The backbone of older industrial cities in the Great
Lakes border states, residents of these neighborhoods
live in modest, single-family homes. Home ownership
is 72 percent. The relatively low median home value of
$94,696 is because nearly two-thirds of the housing was
built before 1960,
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Preferences

These residents stick close to home; for years, they've
lived, worked, shopped, and played in the same area. Not
tempted by fads, they stick to familiar products and ser-
vices. They drive domestic cars. They will spend money on
their families, yard maintenance, and home improvements.
They will hire contractors for special prajects such as the
installation of roofing, carpet, and flooring.

These financially conservative residents prefer to bank at a
credit union and have personal savings. They might carry
a personal loan and hold low-value life and homeowner's
insurance policies. They're frugal and shop for bargains at
Sam’s Club, JCPenney, and Kmart. They go online weekly
to play games and shop.

They go bowling, fishing, and hunting and attend car
races, country music shows, and ice hockey games.
They're big TV fans; they watch sitcoms and sports events.
They also subscribe to cable and watch it regularly. Favor-
ite channels are truTV, the Game Show Network, and the
Disney Channel.
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Demographic

Most of the households in these neighborhoods are
married couples with no children or singles who live
alone. Twenty percent are married couples with children.
The median age is 45.6 years; more than one-third of

the householders are aged 65 years or older. Seventeen
percent are veterans. These neighborhoods are not
ethnically diverse.

Socioeconomic

Although many residents still work, the labor force
participation rate is 58 percent. Most households derive
income from wages. However, 45 percent of households
earn income from interest, dividends, and rental
properties; 40 percent draw Social Security benefits;
and 28 percent receive retirement income. The median
household income is $52,216, just below that of the

US median. The median net worth is $130,866, slightly
above the US value. Overall, 86 percent of residents aged
25 years and older have graduated from high school,
approximately 50 percent have attended college, and
20 percent hold a bachelor's or graduate degree.

Residential

Most Rustbelt Retirees neighborhoods can be found

in older, industrial northeastern cities, especially in
Pennsylvania, and other states surrounding the Great
Lakes; 67 percent of the households are located in the
Northeast and Midwest. Twenty-eight percent are in the
South. Eighty-four percent of the housing is single-family
hormes with a median home value of $119,104; three-

fourths were built befare 1970. Unlike many retirees, these

residents are content to stay put and live in the same
house for years.

vnenonoRUstbelt Retirees
......L.5 Senior Styles
Urbanization Summary Group ....U8 Suburban Periphery Il

Preferences

These hardworking folks are settled; many have lived in

the same house for years. Loyal to country and community,
they tend to be politically conservative. They participate in
public activities and fund-raising, visit elected officials, and
work for political parties or candidates. They belong to fra-
ternal organizations, unions, and veterans’ clubs. Practical
people who take pride in their homes and gardens, Rust-
belt Retirees buy home furnishings and work on remod-
eling projects to update their houses. They watch their
pennies, use coupons, and look for bargains at discount
stores and warehouse clubs. They own savings bonds and
certificates of deposit and hold life insurance policies.

They eat out at family restaurants such as Perkins and
Friendly’s and watch rented movies on DVD instead of
going to the theater. They also go bowling, play cards and
bingo, gamble in Atlantic City, and go to horse races. They
watch home improvement shows, sports events, news
programs, game shows, and old reruns on TV. Favorite
channels include Home & Garden Television, the Hallmark
Channel, and the Weather Channel. They listen to country,
oldies, and sports radio and peruse the daily newspaper.
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